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Question 1 

Explain the following terms: 

a) Exchange and Utility         [10] 

b) Consumer demand         [5] 

c) Needs and wants         [5] 

d) Customers and Consumers         [5] 

 

Question 2 

Detail any five roles of marketers in the society.      [25] 

 

Question 3 

Discuss the importance of understanding the micro environment of an organization to a marketer 

           [25] 

 

Question 4 

a) Explain the concept, target marketing.      [5] 

 

b) Using practical examples, explore any three strategies for   targeting markets.  [20]  

            [25] 

 

Question 5 

Using practical examples, discuss any five ways of classifying consumer goods. [25] 

Question 6 

Evaluate any five pricing strategies that can be used in an organization.    [25] 
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